
 
 
 
 

 

 

After 5 years at the helm of the company, Joel Palix will be leaving his position as CEO of Feelunique 

to pursue other professional opportunities. 

  

Joel will transition his responsibilities in the coming months to Jim Buckle, COO, and Jen Roebuck, 

CMO, with the close support of Robert Bensoussan, Chairman of the company. 

  

Commenting on Joel’s departure, Robert Bensoussan, Chairman of Feelunique, said, “On behalf of the 

Board of Feelunique, I thank Joel for his dedication and commitment to the company.  Under Joel’s 

leadership, Feelunique grew revenue threefold, becoming an international leader in beauty e-

commerce while fulfilling its mission of offering the online beauty consumer a market leading digital 

experience, combining an unrivalled choice of products with rich proprietary content and a unique 

offering of shopping services.” 

  

Reflecting on his experience at Feelunique, Joel Palix said, “The last 5 years have been a fast-paced 

and incredible business journey. I am proud of our achievements in making Feelunique a strong leader 

in the fast-growing beauty e-commerce category. I would like to thank our Board for their continuous 

support and our teams across London, Jersey, Guernsey, Paris, Hong-Kong and Shenzhen for their 

dedication in building such a unique company. I look forward to a new and exciting chapter in my 

professional life and will remain an active and supportive shareholder of Feelunique.” 
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For Feelunique corporate public relations enquiries, contact: 

B. The Communications Agency, Tel: +44 845 126 2726 

feelunique@b-theagency.com 

 

About Feelunique 

• Founded in 2005, Feelunique has grown to become Europe’s largest online beauty retailer 

with a choice of more than 30,000 products and 500 brands across makeup, skincare, haircare, 

fragrance and electricals 
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• Feelunique is a cross-border online retailer, shipping to over 120 countries and with dedicated 

websites in the UK, France, the EU, Germany, Norway, China and the US 

• Feelunique has over 130,000 site visits and sells more than 15,000 products every day, with 

65% of sales coming from customers under the age of 35 

• Feelunique has a rapidly growing international beauty community of more than 1.6 million 

people across our social media platforms 

• Feelunique carries major brands including Chanel, Dior, Tom Ford and Nars as well as major 

indie brands such as Charlotte Tilbury, Anastasia Beverly Hills, Caudalie and Moroccanoil. We 

are the only online beauty “pure player” to have built up such an extensive portfolio of 

premium brands across all beauty categories 

• Feelunique’s innovative use of technology is changing the way consumers experience buying 

beauty products online 

• Feelunique is at the forefront of the digital beauty revolution and is a socially connected 

retailer – we believe content is key to succeeding in e-commerce and our dedicated editorial 

platform offers our customers inside knowledge on beauty including industry interviews, 

video tutorials and recommended products 

 

 


